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Vision

 Asda want to be recognised, like and respected by communities across the UK, for securing local
public spaces, for their kids to be able to participate in healthy recreation and sporting activities.
Forever.

* Through the Asda Active campaign, Asda is funding 20 large-scale community events across the UK,
with the aim of encouraging mothers with young kids in deprived communities to come down and
try some sports/activities

* By partnering with the FIA and Games4Life we will support the attendees to stay active after the
events by providing guidance about where to find local activity/sports facilities, and personalised
GAL activity planners
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* Increase kids participation in physical activity, around selected Asda
stores serving deprived communities

*  Talk to mums and kids to understand their needs and wants
regarding health and exercise, and generate insights to allow Asda
and their partners to help more effectively going forward

*  Raise awareness of Asda Community Life this summer and provide
a positive PR boost both nationally and for the stores involved
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Process

* |dentified suitable Fields in Trust protected sites as part of our Queen Elizabeth 11 Fields Challenge

* Identified 20 large community events, one of which planned by you, and located on these fields

* Agreed to co-fund these events and help facilitate sporting activities for mums and kids to try
through our dedicated ‘Asda Active Zone’

* Negotiated with National Sports Governing Bodies and FIA Member Sports Clubs to provide a range
of activities to fill this zone (e.g. Zumba for mums, Martial Arts, Football, Kwik Cricket for kids etc..)

* Selected a local charitable sports club to be voted for by your local community and funded by us

* Arrange for other Asda assets to come along and add value to the event (e.g Asda Aroma
Marketing Vehicle, Asda Athletes Celebration, Asda Great Stuff sampling etc)

* Engaging with our suppliers and partners to do the same (e.g. Disney, Mars etc, Change4Llife etc.)



Get Moving!

Join us at Roundhay Park
on 12th May
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Moving!
With Tennis,
Zumba, Aerobics...
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Fitness Industry
Association (FIA)

FIA

FIA

IMP

Banana kick

Overall Project Management

Event Manager

Project Co-ordinator

Online Communications

- Creation of Dedicated Web Pages
on Your Asda/Store Locator

- Promotion of the events through
Asda Social Media channels

Refreshing of Sporting Chance

Brand Identity

- New name and logo

- Designing branded elements

- Planning and Activation of Events

- Transporting the kit up and down
the country

- Attendance on the day itself
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